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"Preliminary Feasibility Analysis of Products for. 
Indian Manufacture" 
Major findings of the literature review: 
1. Very little of Creek culture before the arrival of the white man 
remains today. The Native Americans in the Southeast quickly adopted the customs 
and styles of the white man. Now, many descendants of the Southeastern tribes 
mistakenly wear clothing and jewelry of the more popularized tribes, e.g., 
the headdress of the Plains Indian and the turquoise jewelry of the Southwest. 
2. Artifacts show that the Creeks were accomplished artisans. They were 
sculptors, etchers and potters much more than jewelers. One source describes 
two Creek artworks as "two of the greatest Indian art masterpieces of the 
North American continent" (Frederick Dockstader, Indian Art in America). 
3. Although not many records of Creek jewelry and blankets exist, Creek 
designs of other artifacts could be displayed in modern jewelry and blankets. 
Several books listed in the bibliography, including Needlework Designs from  
the American Indians, show patterns reflecting Creek designs. 
4. Quilting was developed by the Creeks after the importation of cloth 
from Europe. The Creeks had their own techniques and desgins; thus, quilting 
became a facet of Creek culture. 
5. In interviews with persons knowledgeable of Creek culture, we have 
found considerable enthusiasm for our research into marketable Creek products. 
They want to revive interest in and knowledge of the life of the Creek. 
6. In interviews, Indian traders felt there was a poor market for turquoise 
jewelry produced by Eastern Indians and an even poorer market for beadwork. 
They were interested in new products, but had little information on Eastern 
Indian culture. 
7. Based on the above findings, we have selected the following products 
for investigation in the study: 
Jewelry made from metal with Creek designs 
Quilts that reflect more recent culture 
We are considering blankets with authentic Creek designs as another possible 
product. Our market survey will help tell us whether such blankets are a 
viable product. 
Other Activities  
1. We have found prices on a variety of metal crafts and sewing equipment. 
We also have catalogs describing this equipment. 
2. We have begun a cursory market survey for Creek Indian products. 
3. We are collecting unemployment and population data for the area around 
Cairo. 
4. We have obtained information from Carroll Underwood about building costs 
in the area. We have also recovered a number of statistics from Peggy McCoLmick, 
who has been very resourceful in supplying us with data on the Native Americans 
in southwest Georgia. 
5. We have compiled a preliminary bibliography of literature sources 
which is listed herein. 
6. We have almost completed a market survey questionnaire which will be 
used to estimate the annual production for the manufacturing operations. 
Time Schedule and Budget  
We have completed 40% of the project. We estimate that Task 1, Literature 
Review, is virtually complete; Task 2, Designation of Production Outputs and 
Processes, is 67% complete; Task 3, Cost Estimation, is 25% complete and 
Task 4, Cost Analysis, has yet to be started. We anticipate that the project 
will be complete by October 31, 1980. At the moment, no problems are evident 
to prevent us from concluding according to schedule. 
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INTRODUCTION 
Background 
Throughout the United States concern for the original inhabitants of our 
continent, the Native Americans has grown. Isolated and forgotten during the 
rapid development of our country, Native Americans have succeeded during the 
past two decades in bringing increased public attention to their plight. 
Many of these individuals, instead of joining mainstream American society, 
have chosen to lead lives more in keeping with their heritage. Others, 
unemployed and impoverished in both rural and urban America, are searching 
for worthwhile jobs. 
The Economic Development Administration has supported aid and assistance 
for Native American tribes. Much of the work has gone to help solve two 
problems -- unemployment and loss of cultural heritage -- through the devel-
opment of culturally-based economic enterprises. As part of this effort, the 
EDA supported the project discussed in this report. 
Project Objectives and Scope  
The major purpose of this project was to conduct a preliminary economic 
feasibility analysis of several products designed for manufacture by Creek 
Indians, specifically, a group of Creeks in southwest Georgia. By "prelimi-
nary" we mean that the scope of our project was insufficient to determine 
strictly whether the given products could be produced at a competitive 
selling price. 	Our market survey is statistically unsophisticated and, 
therefore, cannot be considered totally reliable. 	However, the general 
indications discussed in this report are, in our opinion, quite supportable. 
The cost data used are very specific, except for labor costs which, unfortu-
nately, are the most critical. It is impossible currently to determine hpw 
many products can be made by a Creek artisan in a given period of time. 
Therefore, the results are couched in terms of break-even labor costs. 
Keeping in mind the above conditions of project scope, we proceeded on 
the project with the following objectives: 
1) To identify products and designs that were part of the Creek heri-
tage, 
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2) To determine whether a demand exists for the Creek products and 
designs, 
3) To designate major equipment and material needs for the manufacture 
of the most marketable products, 
4) To estimate the cost of production for the most marketable products, 
and 
5) To consider the economic feasibility of their manufacture. 
Description of Report  
The report discusses our efforts to meet the project objectives. It is 
basically divided into sections that correspond to the objectives themselves. 
The first section, "Perspective on the Creek Culture," discusses items from 
the Creek culture that might be marketable today. The next section, "Esti-
mated Marketability of Creek Cultural Products," is a realistic, although 
cursory, examination of the potential demands for Creek Indian products. The 
final section, "Economic Feasibility of Creek Products," discusses the costs 
and potential returns of different Creek manufacturing processes. 
PERSPECTIVE ON THE CREEK CULTURE 
The history of the Creek people, as with most pre-Columbian cultures, is 
both beautiful and tragic. The Creeks were an aggressive and flexible group. 
Successful in conquest, they absorbed many other tribes into the Creek 
nation. 
When English settlers first encountered the Creeks, they found a civi-
lized people interested in commerce. The Creeks were interested in European 
ways and products. They negotiated and traded freely with the English, and 
gradually adopted their lifestyles. In fact, by 1750, the Creek culture had 
virtually broken down. By 1780, several of the Chiefs were at least one-half 
Scotch. 1/ 
Despite their rapid adoption of European customs, the Creeks did not 
blend into the American culture. In the 19th Century, after several decades 
of increasingly disadvantageous treaties, the Creeks were ordered to Oklahoma 
on their own "Trail of Tears." Of the Native American tribes, the Creeks 
have been among the most unsuccessful in recovering their true cultural 
tradition. 
At its height, the Creek nation possessed a rich culture of rituals, 
games and recreation, artifacts and adornments. Lubell (1976, p. 138) 
relates the following observation of an early explorer among the Creeks: 
"In the Creek village of Cofitachequi they saw . . . large quantities of 
clothing, shawls of thread, made from the barks of trees and others of 
feathers, white and gray, vermilion and yellow, rich and proper for 
winter . . . . These [their clothing] are like shawls, some of them are 
made from the inner barks of trees and others from a grass resembling 
nettle, which by threading out, becomes like flax." 
Despite the advanced state of Creek culture, many artifacts tradition-
ally associated with Indian cultures were not present among the Creeks. For 
example Lubell (1976, p. 148) states, 
Here and throughout the East fine fiber mats have long been made, but 
no sheets of fabric which could be used as robes or blankets have been 
produced in the last 225 years. 
V
Interview with Bruce Shackelford, April 10, 1980, Creek Indian Museum, 
Okmulgee, OK 74447. 
The Creeks did not use much jewelry in their dress. The tribal leaders 
wore metal disks made of copper or brass. Feathers were used, but never in 
any form resembling a headdress. 
The Creeks excelled in two crafts: pottery and basket weaving. Bowls 
and other ceramics recovered from their burial grounds have been admired by 
ethnologists and anthropologists. 
The major findings resulting from our review of the Creek heritage are 
as follows: 
1. Very little of the Creek culture that existed before the arrival of 
the white man remains today. The Native Americans in the Southeast quickly 
adopted the customs and styles of the white man. Now, many descendants of 
the southeastern tribes mistakenly wear clothing and jewelry of the more 
popularized tribes, e.g., the headdress of the Plains Indian and the tur-
quoise jewelry of the Southwest. 
2. Artifacts show that the Creeks were accomplished artisans. They 
were sculptors, etchers, and potters much more than jewelers. One source 
describes two Creek artworks as "two of the greatest Indian art masterpieces 
of the North American continent" (Dockstader, 1977). 
3. Although few records of Creek jewelry and blankets exist, Creek 
designs of other artifacts could be displayed in modern jewelry and blankets. 
Several books listed in the bibliography, including Needlework Designs  
from the American Indians (Landsman, 1977), show patterns reflecting Creek 
designs. 
I. Quilting was developed by the Creeks after the importation of cloth 
from Europe. The Creeks had their own techniques and designs; thus, quilting 
became a facet of Creek culture. 
Because the actual cultural items did not correspond closely to the 
products we were to investigate (jewelry, blankets, and rugs), we felt that a 
survey was necessary to determine what types of products the Creeks could 
sell. The market survey had the following objectives: 
1) To identify those Indian products that sell best in southeastern 
markets today, 
2) To determine which products have the best sales, 
3) To determine how much interest exists in purchasing products made by 
Creek Indians, 
4) To discover how important it is that the products be handmade, and 
5) To identify standards of authenticity for Indian markets. 
ESTIMATED MARKETABILITY OF CREEK CULTURAL PRODUCTS 
Methodology Used for Survey 
The survey was not designed to show shares of market for certain prod-
ucts, but rather to produce an indication of attitudes about certain prod-
ucts. The questionnaire was written, and finalized after a pretest was made. 
Appendix A contains a copy of the survey. 
mo 	The museum shop respondent list was chosen from The Official Museum 
Directory 1980: United States and Canada. 	This directory is considered the 
most complete and accurate of all museum directories. All entries in the 
directory for each of the 14 states in this study were reviewed. Entries 
which indicated that they had a sales shop selling craft items and/or Indian 
items were chosen as the respondent list. However, there may be other museum 
shops which would consider selling Creek products, but which were not chosen 
for study. 
The "yellow pages" respondent list was chosen from listings for commer-
cial stores under "Indian Goods" in several Yellow Pages directories. Table 
1 shows the cities for which the directories were checked. Cities selected 
were chosen by the project director. 
It is reasonable to assume that there are many businesses within the 
study area which deal with Indian products, but which were not included in 
the survey. Therefore, it is important in interpreting the results of the 
survey to remember that the sample is not a statistical and random sample but 
rather a sample of choice. 
• 	Respondents who completed the survey during the test run are not in- 
cluded in the final results. Respondents who had no shop or were not cur-
rently in operation are not included in the final results. In addition, 
respondents chosen from the Yellow Pages who were not in an appropriate 
business, who were not eligible, or who refused are not included in the final 
results. Every effort was made to reach each chosen respondent. However, 
within the time limitations of the survey seven were not available and three 
refused. A detailed analysis of nonrespondents appears below Tables 2 and 3. 
Thus, of the 83 museum shops chosen for study only 65 were included 
Table 1 
YELLOW PAGE DIRECTORIES 
CHECKED FOR COMMERCIAL STORES 
State 	 Cities Checked  
Alabama Birmingham, Huntsville, Mobile, Montgomery 
Arkansas 	 Little Rock 
Florida Jacksonville, Miami, Orlando, Pensacola, Tampa, West Palm Beach 
Georgia 	 Atlanta, Brunswick, Dalton, Macon, Rome, Savannah, Waycross 
Kentucky Frankfort, Lexington, Louisville 
Louisiana 	 Baton Rouge, New Orleans 
Mississippi Biloxi, Jackson 
Missouri 	 Joplin, Kansas City, St. Louis 
North Carolina 	Asheville, Charlotte, Durham, Greensboro, Raleigh, Winston-Salem 
Oklahoma 	 Lawton, Oklahoma City, Tulsa 
South Carolina 	Charleston, Columbia, Greenville 
Tennessee 	 Chattanooga, Knoxville, Nashville, Memphis 
Texas 	 Dallas, Ft. Worth, Houston 





MUSEUM SHOPS' RESPONSES 
















State Contact Total Products Sell Creek Sell Indian Sell Creek 
Alabama 2 1 1 
Arkansas 5 4 2 2 
Florida 13 8 2 3 3 
Georgia 0 0 
Kentucky 5 5 3 2 
Louisiana 4 2 2 
Mississippi 3 3 2 1 
Missouri 14 14 1 1 2 
North Carolina 6 4 2 1 1 
Oklahoma 16 15 15 
South Carolina 2 1 1 
Tennessee 3 1 1 
Texas 17 14 7 4 3 
Virginia 3 3 2 1 
Total 83 65 34 18 9 4 
*Reasons for noncompletion include nine with no shop, seven not in operation, and two 





COMMERCIAL STORES' RESPONSES 







State Contact Total* Shops Retailers Shops Wholesalers Unknown 
Alabama 0 0 
Arkansas 0 0 
Florida 6 3 1 2 
Georgia 4 2 1 1 
Kentucky 3 2 1 1 
Louisiana 2 1 1 
Mississippi 0 0 
Missouri 15 9 1 2 5 1 
North Carolina 0 0 
Oklahoma 23 17 5 4 6 2 
South Carolina 0 0 
Tennessee 1 0 
Texas 12 3 1 2 
Virginia 1 0 
Total 67 37 9 8 17 1 2 
*A11 usable completions currently sell Indian products. Reasons for noncompletions 
include 11 out of business or with no phone, seven not available, five not appropriate 
business, four not eligible, and three refused. 
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in the survey results and analysis. Table 2 shows a breakdown by state of 
the respondents and their degree of survey completion. Of the 67 respondents 
chosen from the Yellow Pages, only 37 completed the questionnaire. Table 3 
shows a breakdown by state of the respondents chosen for contact, the comple-
tions, and the completions by type of business. 
Table 4 shows a breakdown of completed questionnaires by state and by 
type of business operation. Although results were not obtainable for each 
state in all categories, at least one completion was made for each state. Of 
the 102 completions, 32 were from Oklahoma where many Indians live. Other 
states with more than a 10% contribution include Florida, Missouri, and 
Texas. 
Table 4 
SURVEY COMPLETIONS BY STATE 
AND TYPE OF OPERATION 








State Total Shops Shops Retailers Shops Wholesalers Unknown 
Alabama 1 1 
Arkansas 4 4 
Florida 11 8 1 2 
Georgia 2 0 1 1 
Kentucky 7 5 1 1 
Louisiana 3 2 1 
Mississippi 3 3 
Missouri 13 4 1 2 5 1 
North Carolina 4 4 
Oklahoma 32 15 5 4 6 2 
South Carolina 1 1 
Tennessee 1 1 
Texas 17 14 1 2 
Virginia 3 3 
Total 102 65 9 8 17 1 2 
Results of the Survey 
The responses to the market survey are reported in a series of tables 
presented in this section. The survey cannot be validated statistically due 
to the scope of the project. As stated earlier, we selected all museum shops 
indicating that they sold craft items and/or Indian items in The Official  
Museum Directory 1980. We also used all listings found under "Indian Goods" 
in the Yellow Pages for numerous cities throughout the Southeast. 
For purposes of evaluation, we divided the study area into three sub-
regions: Southcentral (Missouri, Oklahoma, and Texas), Southeast (Arkansas, 
Kentucky, Louisiana, Mississippi, and Virginia), and Georgia and environs 
(Alabama, Florida, Georgia, North Carolina, South Carolina, and Tennessee). 
This regionalization was justified because the group of Creek Indians under 
study were located in Georgia. By dividing the region into market areas, we 
could determine at what distances from the point of production the major 
demands were located. 
Table 5 summarizes the responses to the questionnaire. 	Of the 104 
establishments that responded, 75 (72%) did sell American Indian products 
while 29 (28%) did not. All of those not selling Indian products were museum 
stores. In all, 65 (62%) of the respondees were museum shops while 39 (38%) 
were commercial stores. 
The geographic distribution of the respondees was far from uniform. 
Sixty-two (60%) were in the states classified as "Southcentral," 20 (19%) 
were in the "Southeast," and 22 (21%) were in the "Georgia" area. Of the 
museum shops in the Southcentral area, 73% sold Indian products, while only 
41% of the southeastern museums and only 33% of the Georgia area museums were 
marketing Indian products. A rather obvious conclusion of the survey is that 
the states labeled "Southcentral," particularly Texas and Oklahoma, had 
substantially more interest in Indian products than those in the Southeast or 
Georgia areas. 
We asked the museum shops that did not currently sell Indian products 
whether they would be willing to sell them. As Table 5 shows, 21 stores 
(63%) responded positively. The museums in the southeastern area were 
especially interested. 
Table 5 
ESTABLISHMENTS SELLING INDIAN PRODUCTS 
Question 
Do you sell American Indian products? 
Museum Shops Commercial Stores 
Answers 	 Total 	Total SC SE G 	Total SC SE G 
Yes 	 75 	36 	24 	7 5 	39 	29 	3 7 
No 29 29 9 10 10 	0 	0 	0 	0 
Question  
If you do not now sell American Indian products, are you willing to sell 
them? 
Museum Shops 	Commercial Stores 
Answers 	 Total 	Total SC SE G Total SC SE G 
Yes 	 21 21 	5 	9 	7 	0 	0 	0 0 
No 11 	11 5 1 5 0 	0 	0 0 
SC - 	Southcentral states of Missouri, Oklahoma and Texas. 
SE - Southeastern states of Arkansas, Kentucky, Louisiana, Mississippi, and 
Virginia. 
G - Georgia and environs, including the states of Alabama, Florida, 
Georgia, North Carolina, South Carolina, and Tennessee. 
We were curious to gain whatever insight we could into the marketability 
of Indian products. We asked establishments currently involved in their sale 
to disclose whether sales were increasing, remaining constant, or decreasing. 
Of the questions asked, we felt that this was the most subjective and the one 
most vulnerable to the optimistic or pessimistic nature of the store mana-
gers. Thus, the responses may bear little resemblance to any objective 
market reality. 
Table 6 shows that most of the establishments felt that sales were ei-
ther increasing (48%) or remaining the same (32%). Thus most establishments 
were nonpessimistic. In the subregional analysis, the general nonpessimistic 
attitude remains true among all museum stores and commercial stores in 
the southcentral region. However, the handful of commercial stores in the 
Southeast and Georgia areas have greater reservations; 50% in the Southeast 
and 40% in the Georgia area stated that sales were decreasing. Of the total 
number of establishments, both museum shops and commercial stores, selling 
Indian products in the Southeast and Georgia areas, only 40% felt that sales 
were increasing. This pessimistic view is a matter of concern due to the 
relative scarcity of establishments selling Indian products near the south-
west Georgia Creek tribe. 
Table 6 
OUTLOOK FOR SALES OF 
INDIAN PRODUCTS 
Question  
Do you think sales of American Indian products are increasing, decreasing, or 
remaining the same? 
Museum Shops Commercial Stores 
Answers Total Total SC SE G Total SC SE G 
Increasing 34 18 13 4 1 16 13 2 1 
Remaining the same 23 12 6 3 3 11 9 0 2 
Decreasing 14 3 3 0 0 11 7 2 2 
SC - Southcentral states of Missouri, Oklahoma, and Texas. 
SE -. Southeastern states of Arkansas, Kentucky, Louisiana, Mississippi, and 
Virginia. 
G - Georgia and environs, including the states of Alabama, Florida, Geor-
gia, North Carolina, South Carolina, and Tennessee. 
In order to further characterize the current Indian market, we asked 
the establishments selling Indian products what types they sell and which of 
these have the best sales. Table 7 reports how many of the establishments 
sell the items of special interest in our survey -- jewelry, quilts, and 
blankets. Jewelry is a product in 74% of the establishments, while only 10% 
sell quilts, and 40% sell blankets. In general, the three items are sold 
less often by the museum shops questioned than by the commercial stores. 
The regional analysis reveals that while most establishments in the 
Southeast and Georgia areas sell jewelry, very few sell quilts or blankets. 
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In fact, no stores in either region sell quilts and only four (25%) sell 
blankets. Most of those interviewed sell Western Indian blankets. A few 
sell Cherokee blankets, but none mentioned anything about Creek blankets. 
The Creek consultant, Peggy McCormick, reported that several craftsmen in her 
area were making Creek blankets; however, no one we questioned was familiar 
with such a product. 
Table 7 
TYPES OF INDIAN PRODUCTS SOLD BY ESTABLISHMENT 
Question  
Do you sell American Indian jewelry? 
Museum Shops 	Commercial Stores 
Answers 	 Total Total SC SE G Total SCSE G 
Yes 	 63 	28 	21 	4 	3 	35 	27 	3 	5 
No 22 20 16 3 1 2 1 0 1 
Question 
Do you sell American Indian quilts? 
Museum Shops 	Commercial Stores 
Answers 	 Total Total SC SE G Total SC SEG 
Yes 	 7 	2 	2 	0 0 	5 	5 0 	0 
No 65 33 21 7 	5 32 23 	3 6 
Question  
Do you sell American Indian blankets? 
	
Museum Shops 	 Commercial Stores 
Answers 	 Total Total SC SE G 	Total SCSE G 
Yes 	 29 	6 	5 	0 1 23 	20 0 	3 
No 44 29 19 7 	3 	15 9 3 3 
SC - Southcentral states of Missouri, Oklahoma, and Texas. 
SE - Southeastern states of Arkansas, Kentucky, Louisiana, Mississippi, and 
Virginia. 
G - Georgia and environs, including the states of Alabama, Florida, Geor-
gia, North Carolina, South Carolina, and Tennessee. 
In summary, while Indian jewelry items are quite popular, blankets, 
and especially quilts, are much more difficult to market. Creek-designed 
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blankets would have to compete with the omnipresent and ever-popular Navajo 
blanket. Since knowledge of Creek blankets is quite restricted, an effective 
promotional campaign would need to complement the marketing of the blankets. 
The products studied can be made with varying degrees of handcraft-
ing. We devised three descriptions for method of production: 1) Handmade, 
2) Machine-made by craftsmen, and 3) Factory-made. Table 8 summarizes the 
methods of production for jewelry, quilts, and blankets. An extreme prefer-
ence for handcrafted items exists. Museum shops and commercial stores 
exhibit an almost identical affinity for handmade items. Of total responses, 
only 16% of museum shops and only 14% of commercial stores would purchase 
factory-made Indian jewelry. No establishments would buy factory-made Indian 
quilts or blankets and only one commercial store would buy Indian blankets 
Table 8 
WORKMANSHIP OF PRODUCTS SOLD 
Question  
Is your jewelry... 
Answers Total Museum Shops Commercial Stores  
  
Handmade? (yes) 	 61 	28 	 33 
Machine-made by craftsmen? (yes) 32 l4 18 
Factory-made? (yes) 	 16 	 8 	 8 
Question  
Are your quilts... 
Answers 	 Total Museum Shops Commercial Stores 
Handmade? (yes) 	 7 	 2 	 5 
Machine-made by craftsmen? (yes) 	0 0 0 
Factory-made? (yes) 	 0 	 0 	 0 
Question 
Are your blankets... 
Answers 	 Total Museum Shops Commercial Stores 
Handmade? (yes) 	 28 	 6 	 22 
Machine-made by craftsmen? (yes) 	1 0 1 
Factory-made? (yes) 	 0 	 0 	 0 
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machine-made by craftsmen. 	The marked preference for skilled craftsmen 
engaged in handmaking Indian products indicates that any new Indian enter-
prise would need to train its tribal members or identify and employ those 
with the necessary skills. 
In order to determine whether interest in products with Creek designs 
exists, we asked all enterprises currently selling or willing to sell Indian 
products if they would buy Creek jewelry, quilts, or blankets from a new 
source. Tables 9, 10, and 11 summarize the responses of the establishments 
interviewed. 
Table 9 shows that 63% of the establishments said they would purchase 
jewelry produced by Creek Indians. The regions surveyed had fairly similar 
preferences; 62% of those in the Georgia area, 65% of those in the Southeast, 
and 55% of those in the Southcentral region were interested in purchasing 
jewelry. There was also no discernible difference in the preferences of 
museum shops and commercial stores. 
One indicator of the relative attractiveness of Creek jewelry is the 
difference in the percentage of stores selling Indian jewelry and the per-
centage that expressed interest in purchasing Creek jewelry. Referring back 
to Table 7, 74% of the surveyed establishments sell Indian jewelry, yet only 
63% of establishments interested in or currently selling Indian products are 
willing to purchase Creek jewelry. However, this difference is not 
Table 9 
INTEREST IN PURCHASING CREEK INDIAN JEWELRY 
Question  
Would you buy jewelry with Creek Indian designs from a new source? 
Museum Shops 	Commercial Stores  
Answers 	Total 	Total SC SE G Total SC SE G 
Yes 	 57 	34 	18 	10 	6 	23 	18 	1 4 
No 33 	18 	10 	4 4 	15 	11 	2 2 
SC - Southcentral states of Missouri, Oklahoma, and Texas. 
SE - 	Southeastern states of Arkansas, Kentucky, Louisiana, Mississippi, and 
Virginia. 
G - Georgia and environs, including the states of Alabama, Florida, Geor-
gia, North Carolina, South Carolina, and Tennessee. 
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Table 10 
INTEREST IN PURCHASING CREEK INDIAN QUILTS 
Question  
Would you buy quilts with Creek Indian designs from a new source? 
Museum Shops 	Commercial Stores  
Answers 	Total Total SC SE G Total SC SE G 
Yes 	 25 	12 	6 	5 	1 	13 	11 	1 1 
No 65 40 22 9 	9 	25 	18 	2 	5 
SC - Southcentral states of Missouri, Oklahoma, and Texas. 
SE - Southeastern states of Arkansas, Kentucky, Louisiana, Mississippi, and 
Virginia. 
G - Georgia and environs, including the states of Alabama, Florida, Geor-
gia, North Carolina, South Carolina, and Tennessee. 
Table 11 
INTEREST IN PURCHASING CREEK INDIAN BLANKETS 
Question  
Would you buy blankets with Creek Indian designs from a new source? 
Museum Shops 	Commercial Stores  
Answers 	Total Total SC SE G Total SC SE G 
Yes 	 30 	14 	8 	4 2 	16 	13 	1 2 
No 57 	35 	19 10 6 	22 16 2 4 
SC - Southcentral states of Missouri, Oklahoma, and Texas. 
SE - Southeastern states of Arkansas, Kentucky, Louisiana, Mississippi, and 
Virginia. 
G - Georgia and environs, including the states of Alabama, Florida, Geor-
gia, North Carolina, South Carolina, and Tennessee. 
especially significant. The responses indicate that a substantial interest 
in Creek jewelry exists. 
Table 10 shows that 28% of the establishments surveyed expressed an 
interest in purchasing quilts produced by Creek Indians. This level of 
interest is substantial since only 11% of those surveyed currently sell 
Indian-made quilts. The percent of interest in Creek quilts was less in 
the Georgia area than in the other two areas of study. Differences between 
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museum shops and commercial stores are significant; 23% of museum shops and 
34% of commercial stores expressed interest. 
Table 11 shows that 35% of those surveyed expressed a willingness to 
purchase blankets made by Creek Indians. Interregional differences are not 
significant, considering the size of the sample. Commercial stores had 
greater interest in Creek blankets (42% responded positively) than museum 
stores (only 29% expressed interest). 
Numerous establishments have stated an interest in marketing Creek 
quilts and blankets. They expected a high degree of craftsmanship: 88% said 
they would not buy factory-made blankets or quilts; 71% said they would not 
buy blankets or quilts machine-made by craftsmen. 
We also asked the establishments what other products made by Creeks they 
would be willing to sell. Table 12 shows the relative ranking of preferences 
for products mentioned. The three most popular items are pottery, baskets, 
and souvenirs. Indian artwork, including sand paintings, were also mentioned 
fairly often. 
mmy 	 Table 13 shows the standards of authenticity required by the establish- 
ments surveyed. Except for certification by the U.S. Indian Arts and Crafts 
Table 12 
OTHER CREEK INDIAN PRODUCTS OF INTEREST TO RESPONDENTS 
Total Times Mentioned 
by Respondents 
Ranking of Times 
Mentioned by Respondents 
Museum Commercial Museum Commercial 
Items Total Shops Stores Total Shops Stores 
Pottery 24 19 5 1 1 4 
Baskets 21 12 9 2 3 1 
Souvenirs 20 14 6 3 2 3 
Paintings 
(including sand) 9 2 7 4 5 2 
Dolls 6 5 1 5 4 
Beadwork 4 6 
Sculpture/Figurines 3 2 1 7 5 
Cards/Prints 3 0 3 7 5 
Costumes/Clothes 3 0 3 7 
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Board, the standards are generally required by most of the interviewers. The 
strongest requirement is that the items for sale be handcrafted. 
Table 13 highlights some interesting differences between the museum 
stores and the commercial stores. The museum shops have much stronger 
requirements that the products have traditional Indian designs, but the 
commercial stores have more stringent requirements that the products be 
designed and made entirely by Indians. 
Table 13 
REQUIREMENTS FDR AUTHENTICITY 
Total Museum Shops Commercial Stores 
Degree of Authenticity Yes No Yes No  No  
Authentic reproductions 56 28 32 17 24 11 
Handcrafted 74 15 39 12 35 3 
Traditional Indian design 61 28 42 10 19 18 
Certified by U.S. Indian 
Arts and Crafts Board 34 52 25 23 9 29 
Designed by Indians 66 19 35 12 31 7 
Made entirely by Indians 67 21 32 18 35 3 
Culturally related to the 
Indians who make them 64 23 34 15 30 8 
Table 13 supports earlier observations about the demand for handcrafted, 
quality products. Several of the interviewees commented at the end of the 
interview that they needed well-made products of high quality. The major 
requirement on the part of the Creeks in Georgia is to identify skilled 
craftsmen or establish a training program. 
The general conclusions from the survey are as follows: 
1) Of the states surveyed, Texas and Oklahoma had the largest number of 
commercial and museum markets for Indian products. 
2) Many shops in museums that had exhibits or information on Indians did 
not sell Indian products; however, most would be willing to sell them. 
3) The general outlook of the Indian products' market is optimistic; how-
ever, in states in the Southeast (including Georgia), a more pessimistic 
viewpoint pervades. 
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4) Most Indian product stores sell jewelry, many sell blankets, but few sell 
quilts. 
5) There is an emphasis on the handcrafted aspect of all products. 
6) Stores were very interested in buying jewelry with Creek designs. There 
was also a surprisingly high interest in Creek quilts and blankets. How-
ever, interest in the Southeast and Georgia is substantially less than in 
Texas and Oklahoma. The stores expect a high degree of handcraftsmanship 
in the products. They also expect the products to be produced by Indians 
and to reflect in some manner the culture of those who make them. 
7) Those interviewed were interested in several other products the Creeks 
could produce. Their major interests were in pottery, baskets, and souve-
nirs. 
In light of the survey, the initial concept of the project changed. We 
had begun with the idea of identifying products that had market potential and 
reflected the Creek heritage. We planned to formulate an initial design for 
a manufacturing plant to produce whichever of the three original products 
looked best from a marketing viewpoint. 
The main findings in the survey were that the products needed to be 
handcrafted and that a demand for all three products did exist throughout 
the region. The demand was much stronger in the Southcentral states than in 
the states bordering the tribe itself. 
ECONOMIC FEASIBILITY OF CREEK PRODUCTS 
At this stage in the development of marketable Creek cultural items, the 
market survey really has much more significance than the analysis of produc-
tion costs. The market survey indicates baskets, jewelry, pottery, and 
quilts of Creek origin have a good potential demand. This indicated demand 
is of key importance for future evaluation of potential economic enterprises 
for the southwest Georgia Creeks, and other Creek Indians as well. There-
fore, a cost analysis of these most easily marketable products has been 
performed. 
The cost analysis for each craft includes equipment, materials, labor, 
space rentals, and utilities. For each of these items, the most nominal 
amount is used in the analysis. Of course, before any entrepreneurial venture 
is undertaken, actual costs, including current prices and available rental 
space, should be reviewed. 
Initial equipment needs as well as replacement equipment are described. 
Because none of the initial equipment costs is extremely high, these costs 
have been shown only in the first year of operations. Only minimum amount 
and quality of equipment have been used in the analysis. 
Materials are included at the lowest possible cost and with no consider-
ation for quality defects. A standard salary of $10,000 is used throughout. 
This is above minimum wage, but no benefits have been included. Each craft 
operation needs a minimum amount of space, so the same rental charge is used 
for each analysis. Utilities are set at a minimum, but with consideration 
for the needs of each operation. 
In addition, these analyses include only production costs and do not 
include any costs of marketing, packaging, or transportation. Transportation 
costs will vary greatly according to the distance and mode of transportation 
chosen. Marketing costs will also vary according to the method chosen. Of 
course, these costs would be eliminated if there were a high local demand. 
Additional savings might be had if the crafts were made in homes and if the 
craftsmen were willing to work for less than $10,000 per year. One final 
note: no consideration has been given to training the craftsman. Any needed 
training costs would be in addition to the itemized production costs. 
Baskets 
Traditional handmade baskets are made of honeysuckle, pine needles, 
river cane, split hickory, or split white oak. The finest quality is the 
double woven river cane basket. It requires a high level of skill and river 
cane which is becoming very scarce. Honeysuckle and pine needle baskets are 
less popular than split hickory or split white oak. Consequently, for 
purposes of analysis the split white oak basket has been chosen. 
To make a split white oak basket, one must first find a good, straight 
6" white oak sapling and chop it down. The branches are trimmed to leave the 
8' to 10' trunk. The trunk is split in quarters, then eighths, and then 
splits 1/2" to 1/8" wide. These splits are whittled until they are smooth. 
This takes about 75 hours of work and will yield enough splits for three 12" 
X 15" baskets. Roots for dyes are usually gathered in the fall all at one 
time. For purposes of this analysis, one day's time is allocated. Next, the 
splits are boiled for about 24 hours in the dye. About two days' time is 
needed to weave one basket. It takes about 155 hours to complete three 
baskets. 
Most craftsmen who make these baskets get about fifty cents per hour for 
their labor and thus, can sell a basket for about $25. Using the following 
industrial analysis, each basket would have to be sold for $290.67 to meet 
costs. The equipment needed includes a $16 ax, an $8 pruning saw, a $13 
whittling knife, and a $39 large tub. There is no cost for materials. The 
salary is set at $10,000 per year. Space rental at $75 per month, and 
utilities at $30 per month. Although materials and equipment are negligible, 
it is easy to see that a commercial operation cannot compete with the fifty 
cents per hour of the home craftsman. 
Jewelry  
The most easily marketable product is jewelry. The cost analysis for 
this product focuses on the initial equipment and facility needs and identi-
fies the requirements for a well-equipped jeweler's shop. The itemized list 
is shown in Table 14. The total cost is just under $1300, which is a very 
small investment. In a well-used, successful shop, the equipment and 
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especially the tools would have to be replaced fairly often. Thus, equipment 
alone may require an additional annual investment of $1000. 
The major costs for jewelers are the metals and gems that make up the 
final product. These are bought in a somewhat risky arrangement under the 
assumption that the piece of jewelry will sell quickly. Of course, if the 
items never sell, the gems and metal can be separated and resold or remade. 
The amount of metal and gems in an item is directly related to its design. A 
modest man's ring might have 1/3 oz. silver and three oval coral gemstones, 
each five millimeters by three millimeters. The cost of the coral in the 
January 1980 Swest, Inc. catalog is $3. The silver would add about $3 more. 
Thus, the materials alone would cost $6 for this one item. Varying the type 
of gemstones and metal will alter this price. The number of items a jeweler 
can produce and sell in a year will determine the yearly investment in 
materials. For instance, if the jeweler makes 10 items each weekday, he or 
she will produce about 2500 items in a year. If the average cost of mater-
ials is that indicated for the ring mentioned above, annual costs for gem-
stones and metals will be $15,000. 
The space requirements are almost inconsequential. A jeweler can 
operate out of a small room. A monthly rental of $75 is assumed, which is 
probably higher than most Indian artisans pay; most work out of their homes. 
However, monthly space rental costs could range from nothing to $900. 
Utilities, including lights, heating, cooling, water, and sewage may average 
$30 per month. 
The labor cost is a function of the craftsman's salary and productivity. 
Using an annual salary of $10,000 and production of 2500 items, the average 
labor cost associated with each item is $4. Combining the labor costs with 
the other costs, the first-year cost of producing the ring might be $11.07. 
This would decrease to $10.95 in the years following the initial investment 
in equipment. 
Of course, this estimate contains a considerable amount of variance, but 
the basic relationship between cost components will remain. Material costs 
will be quite high, unless lower grades of metal and stones are used. Even 
if they are, materials will comprise a major cost element. Labor costs will 
also be high. If the productivity of the jeweler were 40 items per day, the 
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Table 14 
JEWELER'S SHOP EQUIPMENT COST 
Item Cost  Item Cost  






















Asbestos pad (6"x6") 
Charcoal blocks 
Steel bench (3"X3") 
X-acto knife set 
Needle scribing tool 
Calibrated steel ruler 
Spring loaded center 
punch 
Flat hand file 
Ring file 	 $ 5.55 
File cleaner 2.45 
Triangular file 	 4.15 
Jeweler's needle file set 22.65 
Round file 	 3.30 
Pickle container 	 6.85 
Glass jars 	 10.40 
Felt hand buff 	 4.00 
Inside ring buff 3.00 
Threaded tapered spindles 6.40 
Sewn muslin buff (6") 	3.60 
Unsewn muslin buff (6") 5.56 
Knife edge lap 
	
2.10 










































































labor costs would decline to $1 per item. This level of production would 
significantly improve the economics of jewelry manufacture. If productivity 
declines, the jewelry would not be competitive unless the jeweler accepts a 
lower salary. 
In conclusion, the initial investment in plant and equipment for handmade 
jewelry is low. The major cost elements outside the jeweler's labor are for 
the materials that comprise the jewelry itself. It is of utmost importance 
for the craftsman to identify good sources of materials at good prices. The 
craftsman must strive to increase productivity in order to make a competitive 
item. 
Pottery  
The market study revealed a reasonable demand for Creek pottery. The 
cost analysis for this product focuses on the initial equipment and facility 
needs and identifies the requirements for a well-equipped potter's shop. 
Compared with jewelry, pottery requires a siimilar level of investment in 
equipment and other costs, but offers substantial reduction in material 
costs. 
The major variable in equipment costs is the kiln for firing the pot-
tery. Options include open-pit firing, electric firing, and gas firing. 
Open-pit firing is the traditional method. The pieces are well-covered and 
stacked against a rock or adobe wall. Fuel, such as wood, corn stalks, or 
even dried animal dung, is burned to fire the pottery. Labor is the primary 
cost factor of this technique. It should be noted that this method is rela-
tively uncommon in the United States today. Modern pottery firing is usually 
achieved with an electric or gas-fired kiln. These kilns require less labor 
and are more practical than the open-pit method for the individual potter or 
small pottery studio. An electric kiln costs about $650, while a gas-fired 
kiln would cost $2500. 
Another major equipment cost for a potter is the throwing wheel. Op-
tions include the electric wheel, which turns automatically, and the kick-
wheel, which the potter propels. The electric wheel costs $395, while the 
kick-wheel costs about $500. Throwing pottery on a wheel requires a good bit 
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of training. Of course, some pottery techniques do not require throwing. 
The use of ceramic molds is an inexpensive, but less traditional method. 
Pottery can also be created using a coil technique, which requires much more 
skill and training than using a wheel. 
A pottery studio requires other tools, including clay cutters, scalpels, 
and other sculpturing devices; a kneading board for the clay; a device for 
reconstituting used clay into useable clay; and an ample supply of contain-
ers. To equip a studio well with these items would cost approximately $200 
to $300. 
Thus, an initial equipment investment cost would be at least $1,245. 
Annual equipment replacement costs would range from $250 to $660. 
The material costs for pottery are very inexpensive. A 25-pound clump 
of clay costs $4. The associated slips and glazes that color the pottery 
would, at most, double this cost. A typical cup contains about 1 1/2 pounds 
of clay, while a bowl contains 2 1/2 pounds. Thus, the costs of materials 
for a cup would be about 50 cents, while the costs for a bowl would be about 
80 cents. 
This analysis assumes an annual salary of $10,000 for the potter. The 
space requirements for making pottery are small. Some potters work out of 
their homes. This study assumes a monthly rental of $75. However, some 
space rentals might cost much more. Because of equipment usage, utilities 
are expected to average nearly $47 per month. 
The minimum total first-year costs for a one-person studio would be 
about $13,957.32. The second year might run $12,962.32. Thus, a pottery 
production outfit is not a major investment. If the potter were to make 10 
pots each working day, the approximate labor cost per pot would be $4. The 
equipment, materials, rent, and utilities cost would be about $1.58 per small 
pot the first year, and $1.18 in succeeding years. Thus, the minimum approx-
imate cost of producing a small piece of pottery would be $5.58 the first 
year and $5.18 in succeeding years. If the potter's production were less or 
greater than estimated here or if larger items were produced, the production 
cost would change accordingly. 
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Quilts  
In the past few years quilts have become very popular. However, their 
high cost makes them difficult to sell. 
The major piece of equipment needed for quilting is a quilting frame. 
The Cotton Pickin Shop in Tucker, Georgia, has a source who will make a frame 
for $30. In addition, a chair at $25, a good pair of scissors at $10, and 
numerous pins and needles at roughly $5 per year, would be needed. Thus, the 
total first-year equipment needs would be $70, and the annual additional 
investment would be $5. 
Materials at wholesale for a standard size 90" X 100" quilt would in-
clude 14 yards of fabric at $1.75 per yard, 7 yards of batting at $1.94 per 
yard and 2 spools of thread at 45 cents each. This makes a total of $38.46 
in material costs per quilt. An estimated 50 hours is needed to complete one 
standard size quilt. At this rate 40 quilts might be made by one craftsman 
in a year. Thus materials costs for one year might total $1,538.40. 
Salary for a year's work is estimated at $10,000. 	The space needed for 
quilting is a room large enough to spread out the quilt plus storage space 
for materials. This space might cost $75 per month. Utilities needed would 
be lights, heat, and air conditioning, and are estimated to average $25 per 
month. 
Thus, the total cost for making 40 quilts is estimated to be $12,808.40 
for the first year and $12,743.40 for succeeding years. This translates to 
an approximate production cost of $320.21 per quilt the first year and 
$318.59 for succeeding years. Seventy-eight percent of the annual cost is 
for salary. If productivity could be improved, or if the artisan chooses to 




The study of items for Creek Indian manufacture has accumulated a set of 
conclusions and observations discussed in this report. Based on our results, 
we make the following recommendations: 
1) The tribe should consider the manufacture and sale of the following 
items: jewelry, baskets, pottery, and quilts. 	Persons wanting 
to handcraft these items as commercial craftsmen should estimate 
their productivity, salary requirements, material costs, and equip-
ment needs. 
2) Those persons already engaged in producing Indian items should 
select samples in preparation for a promotional program. 	They 
should estimate the prices they would charge wholesalers. 
3) The promotional program should emphasize the authenticity, talented 
craftsmanship, and cultural significance of the items. Several ini-
tial outlets should be identified and contacted with the litera-
ture and samples comprising the promotional program. 
4) If significant interest develops in the program, the craftsman 
should make certain that agreeable suppliers are well supplied with 
the handcrafted items. 	In the Southcentral region, other Creek 
Indians will be the main buyers. 1./ In the Southeast and Georgia 
areas, non-Indians will comprise the major market. 
5) If demand grows, training programs for other Creeks, as well as 
diversification into other products, should be considered. 
11 
Interview with Bruce Shackelford, Creek Indian Museum, Oklahoma. 
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APPENDIX A 
SURVEY FOR AMERICAN INDIAN PRODUCTS STUDY 
Project 
A-2564 
SURVEY FOR AMERICAN INDIAN PRODUCTS STUDY 
Identification 
Sequence Number 	  Interviewer Name 
Name of Person 
Title of Person (manager, buyer, owner?) 	 
Organization Name 
Street Address 
Category: 	General gift shop 	 Museum gift shop 
Indian trader 	 Wholesaler 
Indian products shop 	 Other (specify) 
111111111 City, State, Zip 
Area Code, Phone No. 
Contacts 
Call back 
Date 	 Time 	 Comments* 
2. 
3. 
     
      
4. 
5. 
      
Instructions 
     
       
Identify yourself by name and the Engineering Lxperiment Station of Georgia 
Tech and as doing research on American Indian products. Get the appropriate 
person on the phone, identify yourself again, fill in information you do not 
already have under "Identification" and proceed with questionnaire. 
*Call back comments should include (1) appropriate time to call back, if 
interview not completed, (2) reason for not conducting interview, or (3) 
notation that interview is complete. 
Other Comments (use the space below for any other comments) 
2 
1. Do you currently sell American Indian products? 	 
If No go to Question 2. 	If Yes, Question 1A. 
1A. Can you specify by tribe and/or geographic area? 	  
Y N 
    
Go to Question 4. 
2. Are you willing to sell American Indian products? 	
 
Y 	N 
If No, ask Question 2A and then close survey. 
If Yes, go to Question 3. 
2A. Why not? 
CLOSE SURVEY 
3. Would you buy Creek Indian products from a new source? 	Y 	N 
If No, ask Question 3A and then close survey. 
If Yes go to Question 9. 
3A. Why not? 
CLOSE SURVEY 
4. Do ou think sales of American Indian •roducts are increasin 
decreasing or remaining he same? 
a. increasing 	 Y 	N 
b. decreasing Y N 
c. remaining the same 	Y N 
5. Do you sell American Indian jewelry? 	 Y 	N 
If No go to Question 6. 	If Yes, Question 5A. 
5A. What types of metal does your jewelry contain? 
a. gold 	 Y 	N 
b. sterling silver 	 Y N 
c. plated silver  Y 	N 
d. pewter/nickel silver . . . .Y N 
e. other metal (specify) . . . Y 	N 
5B. What types of stones are in your jewelry? 
a. turquoise 	  Y 	N 
b. coral 	  Y N 
c. shell  Y 	N 
d. no stones 	  Y N 
e. other stones (specify) . . .Y 	N 
5C. Is your jewelry 	  a. handmade 	 Y 	N 
b. machine made by craftsmen? 	Y N 
and/or tribe 	c. factory made? 	  Y N 
5D. What typef American Indian jewelry has the best sales?  
Specify 	  
3 
4 
6. Do you sell American Indian quilts? 	  Y N 
If No go to Question 7. 	If Yes, Question 6A. 
6A. What materials are your quilts made of?  
a. 100% cotton 	  Y N 
b. 100% synthetic 	 Y N 
c. a blend of fibers  Y 	N 
6B. What styles or patterns do you sell?  
a. Western Indian 	 Y 	N 
b. Eastern Indian  Y 	N 
Specify 
c. Other 	 Y 	N 
Specify 
	
6C. Are your quilts 	 
a. handmade 	  Y 	N 
b. machine made by craftsmen 	 Y N 
c. factory made 	  Y N 
6D. What type American Indian quilts have the best sales?  
Specify 
7. Do you sell American Indian blankets? 	  Y 	N 
If No go to Question 8. 	If Yes, Question 7A. 
7A. What materials are these blankets made of? 
a. 100% wool 	  Y 	N 
b. at least 50% cotton . . . 	 Y N 
c. various fibers 	 Y N 
7B. What styles or patterns do you sell?  
a. Western Indian 	 Y 	N 
b. Eastern Indian Y N 
Specify 
c. Other 	 Y 	N 
Specify 
7C. Are your blankets 	 
a. handmade 	  Y 	N 
b. machine made by craftsmen 	 Y N 
c. factory made 	  Y N 
7D. What type American Indian blankets have the best sales?  
Specify 
5 
8. Of all the American Indian products you sell, which have the best sales?  
Specify. 
9. Would you buy jewelry with Creek Indian designs from a new 
source? 	  Y 	N 
If No go to Question 10. 	If Yes, Question 9A. 
9A. What metals would you be interested in?  
a. gold 	  Y 	N 
b. sterling silver 	 Y N 
c. silver plated  Y 	N 
d. pewter/nickel silver . 	 Y N 
e. other metal 	  Y N 
Specify 
9B. What stones would you be interested in?  
a. turquoise 	  Y 	N 
b. coral 	  Y N 
c. shell  Y 	N 
d. no stones 	  Y N 
e. other stones 	 Y 	N 
Specify 
9C. Would you like the jewelry to be 	 
a. handmade 	  Y 	N 
b. machine made by 
craftsmen 	  Y 	N 
c. factory made 	 Y N 
6 
10. Would you buy quilts with Creek Indian designs from a new source?  
If No, go to 11. 	If Yes, 10A. 
10A. What materials are you interested in?  
a. 100% cotton 	  Y 	N 
b. 100% synthetic fibers . . 	 Y N 
c. a blend of fibers 	 Y N 
Specify 
108. Would you like the quilts to be 	 
a. handmade 	  Y 	N 
b. machine made by craftsmen 	Y N 
c. factory made 	  Y 	N 
11. Would you buy blankets with Creek Indian designs from a new 
source? 	  Y 	N 
If No, go to 12. 	If Yes, 11A. 
11A. What materials are you interested in?  
a. 100% wool 	  Y 	N 
b. at least 50% cotton . . . 	 Y N 
c. other fibers 	  Y N 
Specify 
	
11B. Would you like the blankets to be 	 
a. handmade 	  Y 	N 
b. machine made by craftsmen 	Y N 
c. factory made 	  Y 	N 
12. Would you buy other Creek Indian products? 	  Y 	N 
If No, go to 13. 
12A. Specify  
If Yes, 12A. 
     
      
13. Which of the following degrees of authenticity do you require for  
	
Indian products? 	 
a. must be authentic reproductions . . . Y N 
b. must be hand crafted 	  Y N 
c. must have traditional Indian design 	Y N 
d. must be certified by the U. S. 
Indian Arts and Crafts Board . . . . Y 	N 
e. must be designed by Indians 	 Y N 
f. must be made entirely by Indians . 	 Y N 
g. must be culturally related to the 
Indians who make them 	  Y 	N 
h. other 	  Y N 
Specify 
14. Do you have any additional comments for our survey?  
THANK YOU FOR YOUR COOPERATION 
AND CONSIDERATION 
AND GOODBYE 
7 
